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Locals
UPGRADE TO PREMIUM

Balance

1.500 $LB

100 $LB THIS WEEK

Mint Number

#1
EARLY ADOPTER

LOCALS #1

Ryan Greenland

Hello Alexis Jen


Welcome to Les Benjamins World

kalder /


How Kalder's cutting-edge CRM powered Les Benjamin's 

Web3 Debut on Polygon

 Brands are looking for new ways to engage their customer bas
 Most loyalty programs do not extend beyond the point of purchas
 Onboarding to Web3 can be daunting for both brands and their 

customers

The Problem:

 Mobile-first loyalty and gamified quests drive bi-weekly and daily 
engagemen

 Les Benjamins tapped Kalder to build and operate the Web3 loyalty 
progra

 Polygon PoS offers low operating costs and quick, frictionless 
transactions

The solutıon:

 48% of members took part in each quest on averag
 750+ quests completed by participant
 300+ conversation messages in the token-gated Discord channel

the result:

Shopping as a Social Sport: The 
Gamification of Les Benjamins

MEMBERS ONLY EVENT 3 TIMES LEFT

$LB  in Dubai.

Join us for LB members only event in Dubai 

where you will get early ticket access. 

complete experıence

How Les Benjamins 
connected community 
and loyalty with Kalder 
powered early releases

Flying Carpet Crew Takes Off

Les Benjamins
Flying 

Carpet Crew
Kalder

, a luxury streetwear brand, was looking to scale and connect 
its global community in ways that are both social and engaging. “

” was its first foray into the world of Web3, leveraging the tools 
provided by brand loyalty and engagement provider  to offer exclusive 
NFT membership passes which unlocked a wide array of benefits.  


The program was unveiled at Paris Fashion Week in an event with Chinatown 
Market. Access was later expanded to the broader LB community, increasing 
the mint supply to over 500. All membership passes were minted out in less 
than one day with a 30% email activation rate.

Reward $250 LB

Community Content

Weekly Mood Post

Weekly Mood  Post - post your favorite mood about Acme and 

submit the link here with

complete experıence

Experience Details Intrudictions Submissions

Experience Details

Tier

General, Premium

can participate

Reward

       250 $ 

$BRAND 

Supply 

       0/50

$BRAND claimed

Instructions

Experience  description goes here.  Create a step by step process that outlines what needs to happen for 

community members to complete the experience and earn rewards

 Post with tag @xy

 Retweet xy

 Share with us! 

Submissions

List of users  that have completed the quest will be shown here

Set Instructions & Proof
STEP 4

Sharing Settings
STEP 5

Create a New Experience
STEP 1

Set Details
STEP 2

Set the number of tokens that users will be rewarded 

for participating in this experience. 

Set Rewards & Limits
STEP 3

Token Rewards Per User

Decide on maximum and minimum amount of brand loyalty 
tokens to be rewarded. 

Recommended Reward Range for

EASY : Weekly series, attending livestream, 

content reading, lightweight sharing and 

purchases.

Min $BRAND   -   Max  $BRAND100 200

MEDIUM : Quality insights, content, 

purchases.

Min $BRAND   -   Max  $BRAND300 500

HARD : Attending an event, writing an article, 

co-designing a campaign and more.

Min $BRAND   -   Max  $BRAND600 1000

MIN

250 $ BRAND

MAX

750 $ BRAND

Max Participants

Max number of participants that are eligible to complete/claim 
this experience.

Max total participants is 50

Save and Continue

Create Events &

Ticketing 

Go Live with Chat

or Livestream

Get Reviews

& Feedback

Kalder Weaves Its Magic with Kalder CRM

The membership program turned passive consumers into active 
participants with $LB tokens, which can be earned by completing quests. In 
contrast to most loyalty schemes, which end at the point of purchase, 
gamified aspects of the quests powered day-to-day engagement. The 
mobile-first design made onboarding seamless by integrating the 
membership pass into Apple Wallet.


Carpet Weavers at Paris Fashion Week received exclusive access to fashion 
shows and pop-up sales. Anyone joining now will also be able to enter a 
members-only Discord channel; earn $LB tokens by voting on next drop to 
sharing content; gain access to exclusive Les Benjamins events, 
experiences and collabs; and earn badges that feature special LB designs 
and open the doors to LB exclusives.

LB Store Opening –

Share Your Moment 

& Check-in in Store

Wow, that was cool– OOTD


Post is Complete!

We are reviewing your submission. Your reward will be ready 

soon. Share this moment with the world. 

SHARE ON

INSTAGRAM

SHARE ON

TWITTER

vıew your membershıp

got ıt!

Social Shopping – Going on a Quest

“Share Your Cup” was one of the most popular quests so far. To celebrate 
the opening of Les Benjamins’ LB Cafe in Alsancak, Carpet Weavers were 
invited to help develop the artwork for the cafe’s cups. Members who visited 
the LB Cafe could leave a note or draw a design on their cup. To earn 
rewards, all they had to do was share a photo of their coffee cup to the 
community.

K a l d e r  w a s  a b l e  t o  i n c r e a s e  o u r  b r a n d  

a d v o c a c y,  A N D  H O U R S  S P E N T  i n  E - C O M M E R C E   

S E A M L E S S L Y  W I T H  I N T E R A C T I V E  R E W A R D S .

G o kc e  GURP INAR

Loyalty on Polygon

With over 310 million unique user addresses, Polygon protocols are home to 
tens of thousands of decentralized apps and major global enterprises like 
Robinhood, Stripe and Adobe.
 

The network’s low fees, fast transaction speeds and a vanishingly small 
carbon footprint have also made it a perfect fit for loyalty programs, 
attracting Starbucks, Nubank and Flipkart.

Sign up learn more

explore

 to be the first one to get initiated into the Flying Carpet Crew,  

about Kalder’s unified Web3 tooling platform for brands and creators, and  

the rich ecosystem of applications on the Polygon network.

https://tr.lesbenjamins.com/
http://members.lesbenjamins.com/
http://members.lesbenjamins.com/
https://kalder.app/
http://members.lesbenjamins.com/
https://kalder.app/
https://polygon.technology/ecosystem

